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Abstract:

This study aimed to demonstrate the effect of sensory
marketing in its various dimensions (Visual Marketing -
Auditory Marketing - Gustative Marketing - Olfactory Marketing
- Tactile Marketing) on the satisfaction of customers of
international fast food restaurants in Alexandria Governorate, and
to achieve this goal, This study is based on the descriptive
analytical approach, as the questionnaire tool was used to collect
primary data, and the researcher also relied on using the sample
method for all restaurant customers under study, where (384)
questionnaire forms were distributed and retrieved (345)
questionnaires. The study concluded that there is a significant
effect of the dimensions of sensory marketing combined on the
satisfaction of customers of international fast food restaurants in
Alexandria Governorate, The results also showed that there is a
positive moral effect of only four dimensions of sensory
marketing, namely, visual marketing, auditory marketing,
gustative marketing, olfactory marketing on customer
satisfaction, with the exception of tactile marketing, The study
recommended that restaurants need to pay attention to sensory
marketing and put it within their strategies and policies. The use
of the five senses in the field of marketing greatly helps to arouse
the feelings of consumers and increase their degree of loyalty and
satisfaction towards their dealings with the restaurant.
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Keywords: Sensory Marketing, Customers Satisfaction,
International Fast Food Restaurants.
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