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The Relationship between the of Social Media usage in the
workplace and the Individual and Organizational Outcomes

An applied study of the meta-analysis method
Abstract

Purpose: This study aims to define the relationship between
social media usage in workplace and individual and
organizational ~ outcomes in  business  organizations.
Research Methodology: The study is based on the meta-analysis
in compiling and summarizing the previous findings linking
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social media usage in workplace to individual and organizational
outcomes.

Research Method: A comprehensive literature search of major
electronic databases to identify relevant studies from Egyptian
Knowledge Bank like EBESCO, Emerald, Wiley, SAGE,
ELSEVER, and IEEE. A random effects model was used to
calculate the effect size.

Study sample and data: The study relied on data from 27
previous studies published in specialized journals in the field of
manage in general and in human resources management in
particular. Also, in the field of digital and virtual communication,
and the total number of articles was 27, and the number of the
relationships (the correlation between the independent variable
and the dependent variables) reached (K=33) and the total
number of participants in the study (N = 7,984) participants.

Findings: The study concluded that there were moderated
positive correlations between social media usage and each of the
three variables; Employees Behavior, Employees Attitudes« and
Organizational Outcomes.

The authenticity of the study: The study is one of the first few
studies conducted in the Arabic language used in the meta-
analysis method to study the relationship between the
independent variable and the dependent variables, and it is
characterized by modernity because it keeps pace with the
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development in information and communication technology and
social media, and its relationship to individual and organizational
outcomes, in addition to its inclusion on the most recent articles
that dealt with the subject of study to date.
Limits of the study: The study was limited to 2012-2020, and
articles published in refereed academic journals, written in
Arabic or in English.

Key words: organizational outcomes, social media tools, meta-
analysis, employees’ attitudes, employee’s behavior, correlation
coefficient.
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A0l A ) ARl & o Gl ALK dalie |
e Alae JS and el aay a3 085 7Y ) Jia g YA 22e () D e i M
Al Hall Gl yaeia & YAl sl (e XL Abstract gaslal s o)) siadl Eua
peie) B a3 132 A OV 2xe Jaad Allde TV slagial 3 ghall 338 o mliy
G Al il e Jadd a1 g A ol bl ) dlagin Jluaii J<
33¢d Aalill ol puaiall g Jitsal) puiall cp Jalis 5 Jales da Al joa Lead SO
Salaall Z8S old giue Alie YV Jseasll 3 sladll 338 dagi cuilS, ¢ dud al)
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meta- & readll Jidadll sy Qlall & Al 4 QYL 33 5 oy dll
YLl AL G gomill (0 A 5 ST i) yand s ¢ la jind a3 analysis

Al o JS ilS 1) Lo paail 5 (R=33) 4wl )2 33 e (5 5iad Ll aiall g A0l
S5 JalS (ai il Alie JS A0 daa) yay Al Cadld LAY julaay i
Laalasind of Al ol et julae Gadad e 2SN Jaiea (<0 LRI A0 s

Yovy JsY) ol e AU alal)

o)



gl Ry Byagaiilly yspall gilially daell g elasadl donlgsll sppllal glsgal cpgy pdell
AP VAT NS

<
,g ) sacld A:A Canall A (e Ba2all Bl las P& e -gsl..ayl O el 3 &
5 % bl soA
= 3 (n=2,091,653 ) (n=+)
c
@ ¥
]
A 4 A 4
Sl ) Sl A 3] ey Ol
(n=1,889,359 )
4|
=
g -
2 i A4
@ g Ol yand &3 $aniie Cad)
(hn=462) > (n=1,888,897 )
Y
9 Y ALY gl s 5 AL (o ecil) sl 5
=4 1AVl Gu e > Al g Al
Z ‘j (n=132 ) (n=330 )
® 2
w
“%“ Y
gl b s el il )
=
(n=10° )
-
o v
373
23 Gl s s all il ,all
E- =S
j (el Jilaill)
: (n=27 )

ALl il Al 8 Gl il ghad (1) 2 JS
PRISMA®

(1) PRISMA-= Preferred Reporting Items for Systematic Reviews and Meta-Analysis
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Aal) Yda
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Al pas

(exiinsall celaia¥) dual sill cadlul o1 il 51 & 53 )Jiiual) ypaiall
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A ) e A cliall alaa) g Bl Y1 Jalaa (V) aBy Jo>

Short Citation N R & piial) £
Ler S .y, PRI &) yadall
)u.dl Adau 9 i-l!}ﬂ-“ :\a..il:\.“
1. Frasca, K. J., & Edwards, M. R. 342 011 Facebook (0]0]
(2017).
2. Aguado, D., Andrés, J. C., Garcia 615 0.13 Facebook EB
Izquierdo, A. L., & Rodriguez, J. 0.18
(2019). 0.18
0.15
0.17
3. Chen, X., Wei, S., Davison, R. M., 251  0.46 SNS 00
& Rice, R. E. (2019). 0.28
0.20
0.34
4. Robinson, S. D., Sinar, E., & 222  -14 LinkedIn EA
Winter, J. (2014).
-.23
5. Garrido-Moreno, A., Garcia- 212 0.23 SM* 00
Morales, V., King, S., & Lockett,
N. (2020).
6. Korzynski, P. (2013). 115 0.764 SM EB
0.641
0.41
0.425
0.324

* SM = use different types of social media at the same time(collections) ) plasiul Ly aaly
Bama e LSl e ldal) dual a8l Jilu g (e A g e
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7. Liang, M., Xin, Z., Yan,D. X,, & 453  0.431 SM EA
Jianxiang, F. (2020). 0.375
0.302 EB
0.451
0.263
0.177
0.191
0.276
8. de Zubielqui, G. C., Fryges, H., & 1204  0.227 SM 00
Jones, J. (2019). 0.284
0.267
0.236
9. , Quoquab, Mohammad, J. 282  0.439 SM EA
F., Halimah, S. and Thurasamy,
R.(2019), 0.601 EB
10. Mogbel, M., Nevo, S., & Kock, N. 193  0.833 SNS EB
(2013).
11. Muduli, A., & Trivedi, J. J. (2020, 240 675 SM EA
May).
12. Naim, M. F., & Lenka, U. (2017). 209 0.694 SM EB
0.571 EB
0.563 EA
13. Olfat, M., Tabarsa, G. A., Ahmadi, 240  0.590 SM EA
S., & Shokouhyar, S. (2019). 0.691
0.401
0.690
14. Muduli, A., & Trivedi, J. J. (2020). 400 0.236 SM EB
0.184
15. Vyas, P. G., & Pandey, S. (2020). 509 0.389 SM EB
Yovy JsY) ol e AU alal)

00


https://www.emerald.com/insight/search?q=Jihad%20Mohammad
https://www.emerald.com/insight/search?q=Jihad%20Mohammad
https://www.emerald.com/insight/search?q=Farzana%20Quoquab
https://www.emerald.com/insight/search?q=Farzana%20Quoquab
https://www.emerald.com/insight/search?q=Siti%20Halimah
https://www.emerald.com/insight/search?q=Ramayah%20Thurasamy
https://www.emerald.com/insight/search?q=Ramayah%20Thurasamy
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16. Ageel, S., & Siddiqui, D. A. 80  .405 SM EA
(2019).

257 EB

228 00

17. Kim, W. H., & Chae, B. K. (2018). 129  0.497 Twitter 00

18. Saha, K., Reddy, M. D., 257 54 Linkedin  EB

Mattingly, S., Moskal, E., Sirigiri,
A., & De Choudhury, M. (2019).

49 EB

19. Kishokumar, R. (2016). 260 .46 SM EB

20. Cetinkaya, A. S., & Rashid, M. 205 .224 SNS EB
(2018). 13

21. Ali-Hassan, H., Nevo, D., & Wade, 240 0.304 SNS EB
M. (2015). 0.206

22. Mogbel, M., & Nah, F. F. H. 276  0.73 SNS EB
(2017).

23. Lee,S. Y., & Lee, S. W. (2018). 282  .343 SM EB

24. Bharati, P., Zhang, W., & 283  0.617 SM 00
Chaudhury, A. (2015).

25. Charoensukmongkol, P. (2014). 170  0.56 SM EA

26. Hanna, B., Kee, K. F., & 55 0.32 SM EA
Robertson, B. W. (2017).

27. Kim, H., & Chung, Y. W. (2014). 1452 0.12 SM EA
Yovy JsY) ol e AU alal)
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AWl 8 Ll ) ADe o ST Coa G SV e el @lia (] il
Joal i) Jila g (g Ao g (0 DAS) G &0 )6l (Jaiusall juatiall) 22a50 Lal o )
daiis (e IS (@l aatiall )aaad) 5l cdpapdaiil) g dga ) il Ll e laiaY)
o S ol (e il g sl piiall)anedl ol ¢ Apalaiill 5 20 jall iliil) (pa
Oparadiall daal je 2xy Caald) i) 8y | iy celaia¥) Jual sl il
Lgre Jaloill oy (R Llii V) Jalae dad ) d830e JS o el e Jlaal) 128 8
Al ) (2 g 58 bl e bl Hall arand 2 38 5 dlaiio Al 4o Ll Gull e
S JsY) Jsaall Gacal Cusy ¢ Jslan A apend dilad Jae o G
Clalaly dilxiall giliall 5 e lain¥) daal il bl alasiinl G Bl Y1 GlEde
o Bl Y alEdle 48 S Jeaall ety Jle ) clabia S sl
L Jlae ) clabiie & S slull il celaia¥) dual sill bl aladial
oal i) cadlad aladinl o Bl Y Clidle aea o (o singd UGN Jsaall

Jle ) cilalaia  dpalanill iy o laiaY!

Meta-Analysis Results (ssaaill Juladl) il o
_:3\.»:\)3]\ UAJJQUAM‘
Jdo¥) pa Al ()
aladind cp Aglas) AV @l 4pkls ) Ae @l " Al e a3l
daaplanill =il (social media usage)eWis¥l dual gl Jilu
" (Organizational Outcomes )
due Jle (Meta-Analysis) Uise dalad sl alasin) s (i ) (e @il
aimsCpoiall SIS AR gl bl 3 A e de jae YVOA Al
dal ye O e Uise dida sl alasia
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forest ) JS& alaiiuly il z3 saill ypaai s A A jal) o
(plot
(Diamond) g lusil e 1alaie ) Gl jall canliall il ana ppasd 24 G
ST Ll Apal ()5S0 Al sa Lzl Al anad (38 jall JSANL 30 g sl

study 1 -————
study 2 - ——
study 3 - ——
study 4 = —-
study 5 - =
study 6 = |
study 7 - —a—
study 8 - —i—
Total (fixed effects) - >
Total (random effects) |- e
| | | | | | | |

0.0 0.1 0.2 0.3 0.4 05 0.6 0.7
Correlation coefficient

JsY) Gl dalall Lol ;Y1 clales (V) a8 JS
e;;}h&u\)dﬂ&.\uw\ Jym\anuié\ia;mb.\&goﬁu d.:\..uz]\ ds.ud\u»
lelul ST (Diamond)J) <ulS Cus 3l sl il
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aladiily i) k) POENRINEN S s jal) @
Homogeneity test
Aol pall Cuial) Ll aaa asas L6 Quochran Jlial e alaie V) &b dua
Joadl (a ya) Laig Jidaill Qi) g il i) s 0 Gty eaadl a5l
(alaill b s ) sdiall 8 aas o e Gay
Homogeneity Test(Y) ads Js>

Q 93.1540

DF 7
Significance level P < 0.0001

I (inconsistency) 92.49%

95% Cl for I 87.55 to 95.47

significance ) JLiaY) 43 sine dad o daadle liSay 380 Giladl Jsaal)
ol mb ) Wia &5 e 5(+.000=) dad oo J 5 (level<0.0001
Jalaill Caulidd) g ) sulial) 80 ans 5l () dpadll (i jal) J 58 5 canl)

sl pall il i) aas jais (AN 5 ghadl) o
b sdall ) aaa aladial 8 ) Gals el il e ol
pe o 4 el il (ay sl ¢ Z sl e lalae) @lldy Jalal)
(Codall G dBle 5 ga g i) (a8 Labe (g ppiiall (g dpdalsi ) 4AB3le 2 g
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Js¥) Gl Al papeail) Juladl) @il (Y ) ad) Jgaa

gy | S Corsmin | puer [ 2 | ¢ e
study 1 342 0.110 O'ngii o 1240 | 13.04
study 2 251 0.340 0.226 to 0.445 907 | 1273
study 3 212 0.230 0.0983 to 0.354 764 | 1253
study 4 1204 0.250 0.196 to 0.302 4393 | 1369
study 5 80 0.228 0.00872 t0 0.426 282 | 1065
study 6 129 0.496 0.353t0 0.616 461 | 1173
study 7 257 0.540 0.447 to 0.621 929 | 12.76
study 8 283 0.617 0.539 to 0.684 1024 | 12.86

Total (fixed | 750 0.325 0.291t00.358 | 17.642 | <0.001 | 100.00 | 100.00
effects)

Total
(random 2758 0.364 0.228t00.487 | 5006 | <0.001 | 100.00 | 100.00
effects)

(oY) Aaa e Liay 5 p3le Gilaall Jg2all g

Jeal sill Jilaoy aladin) opn dibias) AYa il 4l ) ddle ol -
Z LAY L) daf S Cua Lpephanill cla il el
ol Gl i 5 s o+ 0 0a=) oo B 25 (p<0.001 )
Moposdall A8 aa B YN il e aly 53

elia¥) Jeal gl Jila g aladind G G Jasgie ok b ) dllia -
Gy o Yli= Ll Jalee dad cnilS Cus dpaaull cla &l
ARG RS-

Yovy JsY) ol e AU alal)




gy Rl paghiilly sl gilially Jasll oo gelasadl Jalgsllasgllal plugal s dolell
Sl a3l gy [

AYa il Al ) Ade @llia " sl e Gty A J5Y) pasdl el dagidl)
<la adly (social media means)elaia¥! dual il Jilu s G Axilas)
" (organizational outcomes ) 4kl

SN il (Y
aladind Cp Aglas) AV @3 4kl ) AMe @l "l e a3l
celesll sl s (social media usage)seliay! Jual sill Jilu

" (Employees Behavior)
dwe e (Meta-Analysis) Ui dilas coslal aladiiul s i jdll (e (33l
Al Cpowiall DS G Al Gl A oV e e de jge £V dddlas)

Jal ye & e Ui dilad G sl alasial
forest ) JS3 alasiuy Cusliall 23 paill mpass 1 AN dls jall @
(plot

Diamond) &Ll lalaie ) Al jall Coaliall il aas dasd 2L Caa
( ) & 0 sl aas daad S Gy
ST e Ll Al (585 (63l sa Ll L anad (38 all (SEIL 30 g sall

Yovy JsY) ol e AU alal)
0



- igagr e pagiilly iy pall gdlially Jaell s lasadl Jmlgall aggllal glinial oy Elell
AP VAT NS

study 1 e
study 2 = —a—
study 3 = =
study 4 - —i—
study 5 - .
study 6 - ——
study 7 - B
study 8 = N B
study 9 = =
study 10 - .
study 11 = .
study 12 - B
study 13 = .
study 14 - —-
study 15 - —i—
Total (fixed effects) - -
Total (random effects) |- —
| L | L | L | L | L |

00 02 04 06 08 1.0
Correlation coefficient

S G pally dualal) s Y1 clelaa (Y1) a8 JSGE

DS ans g Al Hall il Al s o daale Wiy Gilad) JSEN (e
lelwil ST (Diamond)d! cuilS Gua il sial

Al aulidl LA aas aaas GAGEN Uagall e

Homogeneity test

Al all ol 30 ana yaa3 8 Quochran Jlaal e slaie V) o ¢ua
Jdoadl o dll Lai Jdaill Qa1 g i) i) ama (o Gty el o il
alaill i) sa ) sdiadl 80 aas of e Gy
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Homogeneity Test (4) ads s>

Q 314.8023

DF 14
Significance level P < 0.0001

I (inconsistency) 95.55%

95% ClI for I 93.96 t0 96.73

O Adaa e LiSay Gl Jsaal) g
iad e JBl 8 5 (significance level<0.0001) sy 4 sixe dad
axa 4l (gl ol (il J gy ednll (il (b ) Wiy o5 (1 5( ¢+ 00=)
Jalaill Ciall s ) suind) il
Al yall Casdiall ) aas s S ABIAY) 5 ghadd) @

b sl Al aas alasiind 5 (oLl Cila el il e lalaic
e o agd el il paly il 5 ¢ Z sl e e @lly g Julal)
(Crodall G dBle 5 ga g i) (a8 Latae (g ppiiall (o Aadalsi ) 4AB3le 2 g

Yovy JsY) ol e AU alal)
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A Al el Juladl) il (0) aB Jgaa

cuy | e [comton [ agcy | 2 | o [
study 1 615 0170 | 0.0922 to 0.246 1413 | 691
study 2 115 0.530 0.384 0 0.650 259 | 631
study 3 453 0.320 0.235 to 0.400 1039 | 6.86
study 4 282 0.601 0.521 to 0.671 6.44 | 6.74
study 5 193 0.833 0.784 0 0.872 439 | 6.60
study 6 209 0.630 0.540 t0 0.705 476 | 6.63
study 7 400 0.200 0.104 to 0.292 917 | 683
study 8 509 0.389 0.313 to 0.460 1168 | 6.88
study 9 80 0.257 | 0.0395 to 0.451 178 | 603
study 10 257 0.490 0.391 to 0.578 58 | 6.71
study 11 260 0.460 0.358 to 0.551 593 | 671
study 12 205 0.180 | 0.0440 to 0.309 466 | 6.63
study 13 240 0.250 0.127 t0 0.365 547 | 6.69
study 14 276 0.730 0.670 0 0.781 630 | 673
study 15 282 0.343 0.236 0 0.442 6.44 | 674
Total (fixed | 376 0.416 0391100440 | 29.1 | <0.001 | 100.0 | 100.00
effects)
Total
(random 4376 0.454 0.333t00.560 | 6.70 | <0.001 | 100.0 | 100.00
effects)

oY) Adaa e iy 3 pdlae Galaal) Jsaa) (10
el Jual gl il g aladin G dilian) Y 3 Akl Ale cllia -
oo i o 5 (<0.001 ) Z Y Ay sinall e olS Cam il pal) & gl
a2 Yl o e (o) el (m il b i o ey o+, C0F)

Yovy JsY) ol e AU alal)
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laia¥) dal gl Jila g aladinl G Gn augie ok bl ) dlis -
o8 ay v t0f= hali V) Jalae dad CilS Cus il gl Sl
(~ .VG . .Vo) Q.'H
AV @ld Akl )l A8de in "l e Gaty )5 S Gl e s Al
dlus  (social media means)eelaia¥) Jualsill Jiluy G dxilas)
.(Employees behavior ) el
Sl L AN (¥
alasin) ( Ailias) AV @b ddals 5 A8e @llia " Al e Gai il
Cnlalall cilalasl g (social media usage)ssWia¥! dual sl Jilu 5
" (Employees Attitudes)
due e (Meta-Analysis) Uise dalad sl alasin) g () (e @il
A Cpiall S G ANl cal gl Gl 50 Ve e Ao ge WE Y ddleal
dal ye 3l e Uise didas G sl alasial
forest ) JSi alasiuly auliall z3saill aai s JA6¥ Aajall o
(plot
(Diamond) gluil Ao lalaie) dulall canliall il ana aaad 25 das
ST e Ll Al )5Sy sl sa il AL anad (38 jall JSANL 30 g sl
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study 1 - —a—
study 2 = N
study 3 - ——
study 4 - ——
study 5 - —a—
study 6 - —a—
study 7 - —
study 8 - —a—
study 9 - -
study 10 - L 3
Total (fixed effects) - L 2
Total (random effects) [ —ei—

| L | | | | | |

-04 -02 0.0 0.2 04 06 0.8
Correlation coefficient

Callil) (g2 il dualaldl Lalss )W) cidlalaa (£ ) a8y IS
aaa s A all i) Al aas o Adaadle LSy 5yl (Balall JSEN (g
lelwil JsT (Diamond)d! cuilS Cua Al sdall il

Al aulidl LA aas aaas GAGEN Uagall e

Homogeneity test

Al all ol 30 ana yaa3 8 Quochran Jlaal e slaie V) o ¢ua
Jdoadl o dll Lai Jdaill Qa1 g i) i) ama (o Gty el o il
Jalaill JadY) sa ) sdiall 8N aas o e Gy
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Homogeneity Test ( 6) s Js>

Q 256.8579

DF 9
Significance level P <0.0001

12 (inconsistency) 96.50%

95% ClI for I? 95.01 to 97.54

significance ) JLiay¥! 4 siee A o)) Adaadle WiSay 5 pilie Gilall Jsaall e
Ol b WiSas &8 (e (0.0 00=) dad e J8 a5 (level<0.0001
Jalaill Caliall s ) gindl i) aas il (o) hal) a8l J 58 5 el
Al yall Casdiall ) aas s S ABIAY) 5 ghadd) @
b sball il aan aladiad 8 (il als ) s e lalae)
pe o ad el (il paby sl ¢ Z ) e lalaed ellyy Jiadll
(Crodall G dBle 5 ga g i) (a8l Latae (g ppiiall (g Apdalsi ) 4AB3le 2 g
) Gl AL apandl) Juladl) @il (V) B Jgan

i Weight (%
Study Sample | Correlation 95% Cl , P : ght (%)
size coefficient Fixed | Random
-0.304 to -
study 1 222 -0.180 00495 6.49 10.14
study 2 453 0.400 0.320 t0 0.475 1334 | 10.39
study 3 282 0.439 0.340 t0 0.529 8.27 10.24
study 4 240 0.675 0.600 to 0.739 7.03 10.18
study 5 209 0.563 0.463 t0 0.649 6.11 10.11
study 6 240 0.610 0.524 o 0.684 7.03 10.18
study 7 80 0.405 0.203 t0 0.574 2.28 9.36
study 8 170 0.560 0.447 10 0.655 4.95 10.00
study 9 55 0.320 0.0598 to 0.540 154 8.85
study 10 1452 0.120 0.0690 t0 0.170 4296 | 1055
Jotli(iEd 3403 0.317 0.286100.347 | 19.052 | <0.001 | 100.00 | 100.00
effects)
Total (random | 5 0.413 0237100563 | 4.362 | <0.001 | 100.00 | 100.00
effects)

v



- igagr e pagiilly iy pall gdlially Jaell s lasadl Jmlgall aggllal glinial oy Elell
AP VAT NS

s ) Aaa e Wikay 3 jilie (bodl Jgaall (e
e lain¥) Joal gl Jilas g alatind cpu dlian) AV I 4dlg ) Adle s -
B o 5 (P<0.001 ) Z JEY 4y sinal o il (il sall b
a5 Y A e a3 penall (il (imd yias a3 s o+ C0F) e
Mopuiall G dddle
laia¥) dal gl Jila g aladind G G Jaugie ok bl ) dlis -

Zo)oE as v ) Y= Ll Y Jalre A CilS g (il gl cilaladl
(~ .V‘ . .To) O.'H

AYa @y Al ) Adle @llia "l e ab oA g CBl (o ) g sdagill)

<laladls  (social media means)elaia¥! dual sill Jilu s G daibas)

(Employees attitudes ) (nis sal

Al ) guiliss ABLie

Al gl ) Al s cilia

e lain ¥ Joal gl bl alasind ¢ Lo s Aans sie Tl ) A80e @lia o Yl

o3 (385 5 ¢ Jlae V) Ciladaie (& palalall colalasly dalatiall gl 5 ¢ Joad) A &

Robertson & Kee 2016) ; Yang & Kim (2017) ; Zhang g 4l

(etal. (2019)

=l daal sl Cullal aladiul G L se ddau sie Ll ) A83le allia i Ll

AS g Angiill o2 (i (Jlac V) Ciladiia 8 A0S gldl il g ¢ Jaadl

Mogbel et al. (2013) =

Zhang & Venkatesh (2013); Louie, et al; (2016)
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e lin¥) Jial sl Gl alasind ( fua ge Ao sie Lol )l 483le ollia of GG
e il oda 38y ¢ Jae ) Cilalaia 8 dpagdaiill iU (g ¢ Jaad) L
Palacios-Marques et al. (2015); Tajvidi & Karami (2017); e S
Garcia-Morales et al. (2018)

ALl ) ) el ae ol i 8 Al jall il i A3 (e

ol i o g Al ) Juadl) Canall (e 43V ) kg
Aok ae be Sy o aal (S8 il elli e Golaill 23 G ¢ gy doliia
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