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Study the relationship between entrepreneurial Marketing and
the performance of small and medium enterprises SMEs in Egypt
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Abstract
Small and Medium Enterprises (SMEs) are known as it’s the
engine of economic development in both developed and
developing regions, including Egypt. In light of the increasing
market frames, competition and uncertainty; in addition to the
Increasing variance in customers’ desires and needs. Therefore,
traditional marketing is no longer effective and sufficient for
small and medium enterprises with limited resources in the
competitive business environment. According to this context,
entrepreneurs and owners of small and medium enterprises must
replace traditional principles, ideas and way of thinking, with
new innovative ideas and procedures, as adopt Entrepreneurial
Marketing (EM) practices, according to Becherer et al.,(2006).
EM marketing is a useful strategy for small and medium
enterprises, because it solves their problems and constraints, in
terms of innovation, risk and resources. Thus, this study aims to
explore the relationship between entrepreneurial marketing and
performance of small and medium enterprises in Egypt; besides,
identifying the role and importance of applying Entrepreneurial
Marketing practices as well as their impact on improving
performance within small and medium enterprises in Egypt.
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