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Abstract: 

The research proposes a new model for evaluating the 

impact of social media influence on climate change awareness 

and attitudes toward sustainable consumption, as well as the 

impact of climate change awareness on attitudes toward 

sustainable consumption, and how climate change awareness 

mediates the relationship between social media influence and 

attitudes toward sustainable consumption. 384 usable responses 

were gathered from higher education students in Egypt, using a 

convenience sampling approach. Cronbach‟s alpha, correlation 

analysis, regression analysis, and the process are used to analyze 

the data. Findings concluded that social media influence has a 

significant impact on climate change awareness and attitudes 

toward sustainable consumption. Further, climate change 

awareness has a significant impact on attitudes toward 

sustainable consumption, and it mediates the relationship 

between social media influence and attitudes toward sustainable 
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consumption. The study recommends policymakers in the higher 

education sector depend on the study model if they want to raise 

the climate change awareness of their university students and 

encourage their positive attitudes toward sustainable 

consumption. The research focuses on the students in higher 

education in Egypt. 

Keywords: Social media influence, Climate change awareness, 

Attitudes toward sustainable consumption. 

 ص:الملخ

يقخشذ البحث ًوىرخًا خذيذًا لخقيين اثش حاثيش وسائل الخىاصل الاخخواعي على 

الىعي بخغيش الوٌاخ اثش الىعي بخغيش الوٌاخ والوىقف حداٍ الاسخهلاك الوسخذام ، ومزلل 

الىعي بخغيش الوٌاخ موخغيش وسيط في  و اثشعلى الوىقف حداٍ الاسخهلاك الوسخذام ، 

العلاقت بيي حاثيش وسائل الخىاصل الاخخواعي والوىقف حداٍ الاسخهلاك الوسخذام. حن 

، باسخخذام م هي طلاب الخعلين العالي في هصشاسخقصاء قابلت للاسخخذا 283خوع 

حليل سحباط وحطشيقت أخز العيٌاث الولائوت. وحن اسخخذام ألفا مشوًباخ وححليل الا

خأثيش وسائل الخىاصل الاخخواعي اثش مبيش لوخلصج الٌخائح إلى أى الاًحذاس والعوليت. 

على الىعي بخغيش الوٌاخ والوىقف حداٍ الاسخهلاك الوسخذام. علاوة على رلل ، فإى 

الىعي بخغيش الوٌاخ لَ اثش مبيش على الوىقف حداٍ الاسخهلاك الوسخذام ، موا اًَ يخىسط 

أثيش وسائل الخىاصل الاخخواعي و الوىقف حداٍ الاسخهلاك الوسخذام. العلاقت بيي ح

حىصي الذساست صاًعي السياساث في قطاع الخعلين العالي بالاعخواد على ًوىرج 

، وحشديع هىاقفهن الإيدابيت حداٍ الطلاب بالداهعاث بخغيش الوٌاخ وعي  زيادة لالذساست 

 طلاب الخعلين العالي في هصش.الاسخهلاك الوسخذام. موا يقخصش البحث على 

الوىقف ، الىعي بخغيش الوٌاخ، حاثيش وسائل الخىاصل الاخخواعي الكلمات المفتاحية: 

 .حداٍ الاسخهلاك الوسخذام
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1. Introduction 

Climate change is a main challenge that humankind faces 

today (United Nations Environment Programme, 2021). Climate 

change is related to the changes that happen in the climate over the 

years, due to human causes and natural. The current warming that 

has been increased since the middle of the 20th century is a result of 

economic activities (Edenhofer et al. 2014). All countries will be 

vulnerable to the consequences of climate change, especially 

Developing countries (Ajuang et al. 2016). Regarding Egypt, the 

impact of climate change will be reflected in economic sectors and 

the ecosystem, where the financial losses and health and social 

problems will appear clearly (Smith et al. 2013).  

Climate change Awareness is crucial for both adapting 

climate change mitigation strategies and encouraging 

environmentally friendly practices, especially for youth, who will 

be able to educate others and embrace the activities that can 

reduce risk disasters (Barreda 2018). Indeed, climate change 

awareness is one of the most important drivers for 

environmentally friendly practices; someone can't adopt such 

practices if he or she hasn‟t had awareness of the consequences 

of the issue of climate change. In other words, climate change 

awareness is significant for adopting a sustainable lifestyle, by 

affecting people‟s attitudes toward sustainable consumption, and 

the degree of the adoption capacity depends on the degree of 
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awareness, where adoption capacity will increases when the 

awareness increases, (Ma et al., 2023). 

Social media plays a significant role in raising awareness 

about climate change, it can inform the public about the aspects and 

issues related to climate change that cannot directly perceive 

(Hautea et al., 2021), which influences students' environmental-

oriented attitudes, intentions, and behaviors, in addition, the 

students who had educational background with environmental 

studies are more likely to adopt sustainable consumption practices 

than those who didn‟t (Ma et al., 2023). Therefore, consumers who 

are aware of climate change are more likely to spend more money 

to buy environmentally friendly products (Ogbeide et al., 2015).  

Therefore, the study aims to contribute to literature related 

to social media influence, climate change awareness, and 

sustainable consumption attitudes, by investigating the 

association between social media influence, climate change 

awareness, and sustainable consumption attitudes, as well as the 

role of climate change awareness as a mediator in the relationship 

between social media influence and sustainable consumption 

attitudes. In addition, the study will investigate the moderating 

role of educational background in the relationship between 

climate change awareness and sustainable consumption attitudes. 

The study will focus on the universities students in Egypt, who 

will be the decision-makers in the future and will face the 
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negative effects of climate change in the coming years. In Egypt, 

twenty-seven universities vary between public and private 

academies and universities (SCU 2021). 

2 Literature review 

2.1 Social Media Influence 

The internet is an important information source about 

climate change, and social media can play a significant role in 

disseminating information about climate change and raising 

awareness about the consequences related to it. In Egypt, 72% of 

the population uses the Internet, and almost half of them are 

active users of social media platforms (NAOS 2022, The World 

Bank 2020). Social media platforms are perceived as trusted and 

effective online communication platforms that connect 

individuals. These platforms are widely used by customers, 

especially youth (Luo et al., 2020). Social media helped 

customers to become more sophisticated by adopting new 

strategies for searching, evaluating, selecting, and buying 

products (Sun and Wang, 2020). 

People encounter information, messages, and news on 

social media platforms serendipitously or as a result of their 

activity on these platforms (Goyanes and Demeter, 2020). The 

influence of social media platforms occurs through the dynamics 

related to information, social connectivity, self-expression, and 
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the mediators of artificial intelligence. The public becomes well-

informed audiences, because of the exposure to media content on 

these platforms (Gómez & Gómez, 2023). Exposure as a term 

refers to the act of seeing, reading, and hearing media messages 

that can happen individually or in a group. Indeed, exposure to 

social media content can affect the effective and cognitive 

domains of the public (Syrdal and Briggs, 2018), 

In addition, these platforms encourage the public to 

express their opinion and create content. Moreover, Social media 

platforms encourage active users in the form of groups, 

companies, or any other stakeholders to create and share their 

comments and posts related to public and private issues (Bruns, 

2009), which can generate extemporaneous that have different 

behavioral effects. Profound behavioral changes greatly impact 

real life, and lifestyle changes would be the result (Prilyantinasari 

and Mulyana, 2020). Therefore, Social media plays a significant 

role in influencing the intentions and attitudes of customers to 

engage in environmentally friendly practices and behavior 

(S˘apl˘acan and M´arton, 2019). Consequently, the study will 

illustrate the potential role of social media influence as a primary 

driver for arising climate change awareness, which could 

influence the public's attitude toward sustainable consumption. 
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2.2 Climate Change Awareness 

The rapid growth in the economy is the reason behind the 

ecological environment imbalance as well as the over-consumption 

of natural resources. Ozone depletion, water, and air pollution, and 

global warming are the primary environmental concerns (Afrifa et 

al., 2020). Therefore, there is a need for quick greenhouse gas 

emissions reduction (Bauer et al., 2022), to prevent global warming 

from rising over 1.5◦ Celsius. Overpopulation and overconsumption 

are major causes of environmental and ecological issues (Chen and 

Hung, 2016). Furthermore, organizations have a greater effect on 

climate change; they are responsible for water and air pollution 

when releasing carbon dioxide and toxic substances into them 

(Farrukh et al., 2022).  

Climate change awareness is the perceived concern about the 

threats that natural ecosystems and human society will face because 

of climate change (Kim & Hall, 2020). Climate change awareness is 

not only related to the negative effects of environmental issues but 

also possible corrective actions and mitigation strategies (Saari et al., 

2021). Indeed, climate change awareness influences risk perception 

(Kim et al., 2014), and people will appropriately judge 

environmental risks when they have a sufficient understanding of 

environmental issues (Balˇzekiene and Teleˇsiene, 2017), and their 

environmental concerns will be the result of this understanding 

(Marquart-Pyatt, 2018).  
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Climate change is a global phenomenon, and the 

consequences of it have received acceptance in public opinion 

and gained scientific consensus (Poushter & Huang, 2019). 

Climate change will affect human health and all aspects of the 

economy. Indeed, climate change is one of the most important 

challenges that the world will face in the coming years, 

international efforts alone will not be able to face this challenge 

(Ghanem, 2023). The mitigating of climate change requires 

adopting more sustainable green practices. Manufacturers must 

adopt strategies that concentrate on environmental preservation, 

recycling, and waste management (Jabbour et al., 2015). In 

addition, many governments worldwide have developed 

strategies, policies, and legal frameworks to protect the 

environment (Basloom et al., 2022).  

Furthermore, climate change is a result of unsustainable 

consumption of products and services (Davidson et al., 2015). 

Customers can play a major role in mitigating climate change by 

participating in sustainable behavior, where most environmental 

problems occurred as a result of their lifestyles that are 

characterized by the excessive use of resources such as water, 

energy, and food (Vita, 2019). Therefore, consumption practices 

are considered the most significant culprits, where buyers create 

demand for products and services (Agrawal et al., 2023). 

Mitigating climate change demands radical changes in the way of 

human lifestyle and production (Kang et al. 2020), in addition, 
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creating awareness among youth will lead to radical changes in 

their attitude and behavior, and they will involve in activities that 

can save the environment such as rationalizing energy and water 

consumption, gardening, and recycling.  Moreover, they can play 

a significant role in raising the awareness of people around them, 

especially in rural. Indeed, the participation of youth is crucial to 

saving the environment. Therefore, Climate change awareness 

will help youth to develop positive attitudes toward the 

environment (Ghanem, 2023).   

2.3 Sustainable Consumption Attitudes 

Agrawal et al., (2023) mentioned that although 

Globalization had a positive effect on the economic growth of 

nations, it had affected the environment negatively. It was the 

reason behind the increase in demand for goods and services, 

which encouraged manufacturers to increase their capacities and 

use heavily natural resources, which affected the environment 

negatively (Zhang et al., 2020). In addition, the electronic waste 

of advanced technology has become another important challenge; 

therefore, sustainability becomes one of the main concerns for 

mankind and governments worldwide (Kalia et al., 2022a). 

Mitigating climate change requires individuals and organizations 

to adopt sustainable consumption practices that are related to 

purchasing products and consuming them in an environmentally 



 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   983 
 

  

friendly way. Such practices are a critical component for 

achieving sustainable development (Nekmahmud et al., 2022). 

Sustainable consumption aims to reduce the harmful 

impacts on health and the environment and encourage an 

environmentally friendly lifestyle (Nekmahmud et al., 2022). It 

might be challenging for many customers to consume 

sustainably, where consuming contradict sustainability because 

consumption means to use something up or destroy it, therefore, 

consumption should go beyond the traditional concept and need a 

new perspective, which is called sustainable consumption. 

Stainable consumption happens when there is a reduction in the 

consumption of overall resources, and when the consumption 

levels and patterns are changed (Calvo, 2019). In other words, 

sustainable consumption focuses on purchasing and using goods 

that are produced more efficiently, as well as environmentally 

friendly consumption practices that satisfy the need of present 

and future generations (Cummins et al., 2014). 

The attitude toward sustainable consumption refers to the 

beliefs, interests, and intentions of someone's behavior regarding 

the activities and the issues that are related to the environment 

(Othman et al., 2013), it is the attitude that is positive and 

favorable toward the environment, and the individuals with such 

attitudes tend to feel the moral responsibility to preserve the 

environment, through correcting the negative effects resulting 
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from the human interaction with it (Zakaria et al., 2019). The 

ecological activities of individuals can be predicted by their 

attitudes toward sustainable consumption (Barr, 2007). Recycling 

is considered an important ecological activity that can protect the 

environment; it is the most suitable solution to the ecological and 

economic aspects of waste management (Coelho & de Brito, 

2013). Indeed, perceptions are followed by attitudes, they are not 

separated. Nonetheless, previous literature indicated that 

although youth are aware of the significance of preserving the 

environment, as well as have a more favorable attitude to the 

environment than the elderly, they have a moderate level in 

adopting sustainable consumption practices (Thomson, 2008; 

Abdul Latiff et al., 2012). 

2.4 The Association Between Social Media Influence and 

Climate Change Awareness 

Although the impact of the use of the internet on climate 

change awareness has been investigated more in previous studies 

(Ma et al., 2022; Taddicken, 2013), the impact of social media 

influence on climate change awareness and public attitude still 

needs more investigation (Tuitjer & Dirksmeier, 2021), because 

of the novelty of social media platforms such as YouTube, 

Facebook, and Instagram (Gómez & Gómez, 2023). Scholars 

started to study this phenomenon heavily after the contributions 

of the study conducted by Good (2006), which empirically 
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proved that exposure to content related to the environment has a 

significant effect on environmental concerns. 

Moreover, the study by Anderson (2017), investigated the 

impact of social media on the public's knowledge, opinion, and 

behavior, the study proved that social media can play a 

significant role in raising climate change awareness, which can 

promote the environmentally-friendly behavior through the 

information sharing on social media. Moreover, the available 

news on social media decreases climate change doubt (Diehl et 

al., 2019). Further, the study by Ghanem (2023) revealed that 

social media platforms can be used in conducting seminars and 

campaigns related to climate change, which would help in raising 

the public's awareness related to climate change.  

Indeed, social media platforms have a unique effect on 

influencing public opinion-related issues. Reviews of literature 

illustrated that the issue of climate change is widely available on 

social media (Pearce et al., 2019). Social Media provides a virtual 

environment for people to connect and communicate with each 

other (Shao and Pan, 2019), and it becomes the main information 

source for people (Mladenovi´c et al., 2020). Therefore, Social 

media plays a meaningful role in increasing climate change 

awareness by dissecting the information related to it, which helps in 

shaping the public's opinion related to climate change (Gómez & 

Gómez, 2023), and Social media influence can make people more 
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conscious about climate change issues, (Agrawal et al., 2023). 

Thus, the following hypothesis can be suggested: 

H1: Social media influence has a significant impact on 

climate change awareness. 

2.5 The Association between Climate Change Awareness 

and Attitudes toward Sustainable Consumption  

Due to the increasing pace of climate change, individuals 

must change their behavior to become sustainable. This will lead 

to better living and health conditions for present and future 

generations (IPCC, 2018). People must consume products in a 

way that allows the natural ecosystem to regenerate process or 

recycle (Rees, 2020). To achieve this, there is a need to change 

the culture of consumption and move towards a circular economy 

(Saari et al., 2021). Although sustainable consumption behavior 

theories have been developed since the eighties, additional 

research will be needed to determine the underlying constructs. 

For instance, there is a need to investigate the predictive power of 

climate change awareness in affecting sustainable consumption 

behavior. Consumption behavior refers to individuals' behaviors 

that reduce the harmful impact on the environment, and it is 

associated with pro-environmental behavior (Dhandra, 2019), 

which is affected by the awareness of environmental issues that 

are relative to the information that someone has about climate 



 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   988 
 

  

change, ecological effects of production and consumption, and 

the current environmental state (Tam and Chan, 2018).  

Climate change awareness can play an essential role in 

changing individuals' unsustainable consumption behavior, 

where people who are aware of climate change issues tend to 

show more positive attitudes toward the environment, and are 

more likely to adopt sustainable consumption behaviors (Saari et 

al., 2021). When people realize the importance of the 

environment and the harm they cause to it, they will adopt 

actions that can protect their environment; increasing awareness 

will be reflected in the public's willingness to behave more 

sustainably. They may prefer green products and involve in 

recycling activities. Indeed, climate change awareness can affect 

the green practices of people (Agrawal et al., 2023). 

Climate change awareness has a significant and direct impact 

on people's attitudes and intentions toward adopting 

environmentally friendly practices (Saari et al., 2021), and has an 

indirect effect on people's environmental behavior, but it could be a 

good predictor of their environmental intentions and behavior. It 

can result in behavioral change by affecting their intentions to adopt 

conservation practices (Gkargkavouzi et al., 2019). In other words, 

climate change awareness doesn't directly affect sustainable 

consumption behavior but it acts as a modifier of sustainable 

consumption attitudes (Dimitrova et al., 2022), climate change 
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awareness is the main driver of the sustainable consumption 

attitude, which is a significant antecedent of sustainable 

consumption intention and behavior (Zakaria et al., 2019).  

Based on the above discussion, the study posits that 

climate change awareness significantly impacts individuals' 

attitudes toward sustainable consumption. Hence, the following 

hypothesis is suggested: 

H2: Climate change awareness has a significant impact on 

attitudes toward sustainable consumption. 

2.6 The Association Between Social Media Influence and 

Attitudes toward Sustainable Consumption  

Sustainability is a process that contains six stages, it goes 

through awareness, then understanding, then application, then 

progress, then value creation, and ends with behavioral change 

(Nordman et al., 2017). Social media can play a critical role in 

raising awareness related to sustainability (Hautea et al., 2021), 

which could be the first step in shaping sustainable behavior 

intention (Emanuel and Adams, 2011).  

Consumer decision-making is a process, in which 

consumers pass through 5 stages, it starts with being aware, then 

appealing, then asking, then acting, and finally advocating. In the 

context of social media, the decision that appears personal 
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decision is the decision that is affected by the influence of others 

(Kartajaya et al., 2016), regarding consumption decisions, social 

media could facilitate this process when providing consumers 

with the required knowledge, skills, and attitudes (Wang et al., 

2012).  For instance, the influence of peers on social media can 

influence others' sustainable consumption behavior intention, and 

encourage them to engage in activities related to sustainability 

(Salciuviene et al., 2022).  

The information on social media can influence consumer 

decision-making at cognitive, affective, attitudinal, and 

behavioral levels, and this influence becomes higher at the 

attitudinal level, where individuals can get information easily and 

for free, then they can share it (Segovia-Villarrealet al., 2022), 

therefore, when they get and share information about sustainable 

consumption, the green consumption could be enhanced 

(Simeone and Scarpato, 2020). On social media, opinion leaders 

disseminate knowledge and information, which drive their 

followers to adopt new behaviors, for instance, the followers of 

sustainability advocates usually embrace a green lifestyle 

(Chwialkowska, 2019).  

Indeed, social media platforms can play an influential role 

in advocating sustainability by offering an effective environment 

for influencing behavior (Yilmaz and Youngreen, 2016). 

Therefore, it is possible for an entire generation to adopt a 
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favorable attitude toward sustainable consumption. In other 

words, the available information about sustainability on social 

media platforms has a significant effect on raising awareness, 

which can affect the public's attitude towards green lifestyle and 

sustainability, in addition, social media platforms allow 

individuals to interact and engage with sustainability knowledge 

in the form of liking, commenting, and sharing content related to 

sustainability, which represents different behaviors ranging from 

temporary involvement to deep involvement in proactive 

advocacy. Therefore, Social media can significantly encourage 

environmentally friendly behaviors that lead to sustainable 

lifestyles and encourage youth to engage in activities that 

advocate sustainability (Confetto et al., 2023). Hence, the 

following hypothesis is developed: 

H3: Social media influence has a significant impact on 

attitudes toward sustainable consumption. 

In summary, social media can play a significant role in 

informal education; it can provide students with the information 

needed about climate change and environmental issues, which 

could help in increasing climate change awareness and promoting 

attitudes toward sustainable consumption practices among students, 

who would be the decision-makers in the future. 
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2.7 The Moderating Role of Educational Background 

Educational level is a primary predictor of climate change 

awareness, where higher educated people are more concerned with 

the issue of climate change (Nauges et al., 2021). In addition, 

environmental education can play a significant role in helping 

people in raising climate change awareness, and a favorable attitude 

toward the environment and leads to desired consumption behavior 

(Huang et al., 2014; Taufique et al., 2016).  

The study by Ma et al., (2023) has found that climate 

change awareness and environmental attitudes of young people 

affect their pro-environmental intentions positively, which affects 

the adoption of sustainable practices, and that relationship 

becomes more strongly significant when youth whose education 

contained environmental courses than those who didn‟t have. 

Therefore, climate change awareness can be improved by 

environmental education, which can shape the eco-friendly 

lifestyle of youth, who will play a major influence on the future 

of the environment, thus, it is necessary to make sustainability 

issues a part of their education. 

In addition, the study by Ghanem (2023) revealed that 

climate change awareness can be raised by integrating studies 

related to climate change into educational curricula. In addition, 

the capabilities of young people can play a significant role in 
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raising public awareness about climate change. Thus, creating 

climate change awareness requires that the school and higher 

education curriculum should include environmental studies to 

increase the level of awareness (Onuoha et al. 2021). 

Therefore, understanding the attitudes and behaviors of 

students toward climate change and their responses to 

environmental issues are the main concerns of environmental 

scientists (Chuvieco et al., 2018; Dagiliut et al., 2018). The study 

by Wachholz et al., (2014) revealed that although students are 

acknowledged their worries about environmental issues, they 

ignorant of the causes and effects of climate change. In addition, 

they are not aware of the behavioral factors that form their 

attitudes and lead them to adopt sustainable practices. This 

situation represents the gap between young people‟s awareness of 

climate change and their actual attitudes toward sustainable 

consumption practices. Therefore, the study on hand aims to 

investigate the moderating role of educational background (with 

or without environmental studies) in the relationship between 

climate change awareness and attitude toward sustainable 

consumption. Thus, the following hypothesis is proposed: 

H4: educational background (with and without environmental 

studies) plays a moderating role in the relationship between 

climate change awareness and attitudes toward sustainable 

consumption. 
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2.8 Research Gap 

The literature that tested social media influence, climate 

change awareness, and attitudes toward sustainable consumption 

together is very scarce. Moreover, the impact of social media 

influence on climate change awareness and attitudes toward 

sustainable consumption still needs more investigation (Tuitjer & 

Dirksmeier, 2021). In addition, the argument on whether climate 

change awareness can mediate the relationship between social 

media influence and attitudes toward sustainable consumption, as 

well as the moderating role of educational background with and 

without environmental studies on the relationship between 

climate change awareness and attitudes toward sustainable 

consumption hasn't been examined yet, which reflects an 

empirical gap in previous literature. Accordingly, the study on 

hand aimed to bridge this gap and deliver an inclusive overview 

of the relationship between the study variables, as well as the 

mediating role of climate change awareness in the relationship 

between social media influence and the attitudes toward 

sustainable consumption of universities students in Egypt, and 

the moderating role of educational background with and without 

environmental studies on the relationship between climate 

change awareness and attitudes toward sustainable consumption, 

which makes this study is distinguished in the objectives and the 

field of study than others. 
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2.9 Research Problem 

The study aims to answer the following question: do social 

media influence and climate change awareness influence sustainable 

consumption behavior? And how does climate change awareness 

mediate the relationship between social media influence and 

sustainable consumption behavior? And how does educational 

background moderate the relationship between climate change 

awareness and attitudes toward sustainable consumption? 

2.10 Research Questions  

- Does Social media influence have a significant impact on 

climate change awareness? 

- Does climate change awareness have a significant impact on 

attitudes toward sustainable consumption? 

- Does Social media influence have a significant impact on 

attitudes toward sustainable consumption? 

- How can educational background (with and without 

environmental studies) play a moderating role in the 

relationship between climate change awareness and attitudes 

toward sustainable consumption? 
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2.11 Research Objectives 

- To investigate if Social media influence has a significant 

impact on climate change awareness. 

- To investigate if climate change awareness has a significant 

impact on attitudes toward sustainable consumption. 

- To investigate if Social media influence has a significant 

impact on attitudes toward sustainable consumption. 

- To find out if educational background (with and without 

environmental studies) plays a moderating role in the 

relationship between climate change awareness and attitudes 

toward sustainable consumption. 

2.12 Research Hypotheses 

- H1: Social media influence has a significant impact on 

climate change awareness. 

- H2: Climate change awareness has a significant impact on 

attitudes toward sustainable consumption. 

- H3: Social media influence has a significant impact on 

attitudes toward sustainable consumption. 

- H4: educational background (with and without environmental 

studies) plays a moderating role in the relationship between 

climate change awareness and attitudes toward sustainable 

consumption. 
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     Educational 

Background (with 

and without 

environmental 

studies) 

 

       

       

   Climate 

Change 

Awareness 

   

       

 Social Media 

Influence 

   Attitudes toward 

Sustainable 

Consumption  

 

       

       

Figure 1: The Conceptual Framework of the 

Research 

3 Methods 

the research objectives can be achieved by employing 

descriptive research as a research format using the quantitative 

research method, the secondary data was collected from websites, 

books, and journals, while the primary data was collected by The 

online questionnaire form that was distributed randomly on 

H1 H2 

H3 

H4 
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social media platforms; WhatsApp, Linked In, and Facebook to 

students in the higher education universities in Egypt, A total of 

384 responses were collected in 30 days using a convenience 

sampling approach., several literature reviews were used in 

developing the questionnaire. In the list, Social media influence 

was represented by 6 items, which were developed by (Gómez & 

Gómez, 2023), and represented as items 1 to 6 respectively, 

climate change awareness was represented by 6 items, which 

were developed by (Ma et al., 2023), and represented as items 7 

to 12 respectively, and attitudes toward sustainable consumption 

was represented by 6 items, which developed from (Ayar & 

Gürbüz, 2021), and represented as items 13 to 18 respectively, 

The questionnaire items were presented on a five-point Likert 

scale, ranging from 1 (strongly disagree) to 5 (strongly agree). 

The demographic characteristics in terms of age, gender, and 

educational background with or without environmental studies 

were also included in the questionnaire. The data was analyzed 

by Cronbach‟s alpha, correlation analysis, regression analysis, 

and the process that is a path analysis modeling tool for SPSS 

and SAS using the Statistical Package for the Social Science 

(IBM SPSS v22). 
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4 Results  

4.1 Demographic Profile 

Regarding the descriptive analysis, there are more females 

(62%) than males (38%) in the sample, moreover, the majority of 

the participants (81%) are young adults, between the ages of 17 

and 24 years old. In addition, the educational background of the 

majority of the participants (72%) included environmental 

studies. These percentages indicate that the vast majority of the 

participants use smart phones commonly, and use social media 

heavily, and have adequate awareness of climate change. 

4.2 Reliability Analysis 

Cronbach's alpha is used to ensure that the measures used 

are reliable by assessing the internal consistency of each 

construct. 

Table 1: Reliability Test for Constructs 

Constructs Cronbach’s alpha N. of Items 

Social media influence 0.744 6 

Climate change awareness 0.836 6 

Attitudes toward sustainable consumption 0.763 6 

In Table 1, the reliability coefficients of climate change 

awareness, attitudes toward sustainable consumption, and social 

media influence are high (0.836), (0.763), and (0.744) 

respectively. Therefore, the survey is reliable enough, where the 

values of Cronbach's alpha are higher than 0.7 (Pallant, 2001). 
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4.3 Correlation Analysis 

Table 2: The Pearson Correlations between Constructs  
Attitudes toward 

sustainable 

consumption 

Climate change 

awareness 

Social media 

influence 

 

   Social media 

influence 

   Sig. (2-tailed) 

  0.818** 
Climate change 

awareness 

  0.000 Sig. (2-tailed) 

 0.799** 0.874** 

Attitudes toward 

sustainable 

consumption 

 0.000 0.000 Sig. (2-tailed) 

The results in Table 2 indicated that there is a positive 

correlation between all the variables, and the relationship 

between these constructs is significant at the 0.01 level  of 

signifivant in the model. 

4.4 Regression Analysis 

4.4.1 Testing the First Hypothesis H1 

H1: Social media influence has a significant impact on climate 

change awareness. 

the simple regression model was developed between 

climate change awareness as a dependent variable and Social 

media influence as an independent variable for testing the 

validity of the first hypothesis (H1).  
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Table 3: Analysis of Variance between Social Media influence 

and Climate Change Awareness 

Dependent 

Variable Model 

Sum of 

Squares DF 

Mean 

Square F Sig. 

Climate 

change 

awareness 

 Regression 201.97 1 201.97 774.9 0.000
a
 

Residual 99.56 382 0.261   

Total 301.54 383    

The results in Table 3 indicated that there is a significant 

relationship between Social media influence and climate change 

awareness at the significant level of 0.000, and this relation is 

positive due to the positive value in the model, and the value of (F 

calculated = 774.9), which is greater than (F tabulated = 3.021).  

Table 4: Analysis of Simple Regression between Social Media 

Influence and Climate Change Awareness 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

(Constant) 

Social media 

influence 

0.267 0.124  2.16 0.031 

0.954 0.034 0.818 27.83 0.000 

The results in Table 4 proved the significance of the 

coefficient of Social media influence at the significant level of 

0.000, and it is also confirmed by the value of (T calculated 

=45.66), which is greater than (T tabulated = 1.967). In addition, 

the coefficient of determination R-Sq equals 0.67, which means 
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the effect of Social media influence is 67 % in the variation of 

climate change awareness. 

4.4.2 Testing the Second Hypothesis H2 

H2: Climate change awareness has a significant impact on 

attitudes toward sustainable consumption.  

the simple regression model was developed between the 

attitudes toward sustainable consumption as a dependent variable 

and climate change awareness as an independent variable for 

testing the the validity of second hypothesis (H2).  

Table 5: Analysis of Variance between Climate change 

awareness and Attitudes toward sustainable consumption 

Dependent 

Variable Model Sum of Squares df Mean Square F Sig. 

Attitudes 

toward 

sustainable 

consumption 

 Regression 158.9 1 158.9 673.4 .000
a
 

Residual 90.134 382 0.236   

Total 249.03 383 
  

 

 

 

 

 

 

 

 

 

 

 

The results in Table 5 indicated that there is a significant 

relationship between climate change awareness and attitudes 

toward sustainable consumption at the significant level of 0.000, 

and this relation is positive due to the positive value in the 

model, and the value of (F calculated = 673.4) which is greater 

than (F tabulated = 3.021). 
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In addition, the significance of the coefficient of climate 

change awareness (β =0.799) was proved at the significant level 

of 0.000, and it is also confirmed by the value of (T calculated 

=25.95), which is greater than (T tabulated = 1.967). In addition, 

the coefficient of determination R-Sq equals 0.638, which 

means the effect of climate change awareness is 63.8 % in the 

variation of attitudes toward sustainable consumption. 

4.4.3 Testing the Third Hypothesis H3  

H3: Social media influence has a significant impact on attitudes 

toward sustainable consumption.   

the simple regression model was developed between 

attitudes toward sustainable consumption as a dependent variable 

and Social media influence as an independent variable for testing 

the validity of the third hypothesis (H3).  

Table 6: Analysis of Variance between Social media influence 

and Attitudes toward sustainable consumption 

Dependent 

Variable Model Sum of Squares df Mean Square F 

P-

value 

Attitudes toward 

sustainable 

consumption 

Regression 

Residual 

Total 

190.04 1 190.04 1230.7 .000a 

58.98 382 0.154 

249.03 383  

The results in Table 6 indicated that there is a significant 

relationship between Social media influence and attitudes toward 

sustainable consumption at the significant level of 0.000, and this 
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relation is positive due to the positive value in the model, and the value 

of (F calculated = 1230) which is greater than (F tabulated = 3.021). 

In addition, the significance of the coefficient of Social 

media influence (β =0.874) was proved at the significant level of 

0.000, and it is also confirmed by the value of (T calculated 

=35.08), which is greater than (T tabulated = 1.967). in addition, 

the coefficient of determination R-Sq equals 0.763, which means 

the effect of Social media influence is 76.3 % in the variation of 

attitudes toward sustainable consumption. 

4.4.4 Testing the Fourth Hypothesis H4 

H4: educational background (with and without environmental 

studies) plays a moderating role in the relationship between 

climate change awareness and attitudes toward sustainable 

consumption. 

Estimating the direct and indirect effects of mediation and 

moderation models was done by using the process which is a 

path analysis modeling tool for SPSS and SAS (Andrew, 2013), 

where slopes and/or regions of significance are used to find out 

interactions in moderated mediation models as well as the 

conditional indirect effects with single or multiple mediators or 

moderators. 
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Table 7: Moderating Effect of Educational Background on Climate 

Change Awareness and Attitudes toward Sustainable Consumption  

Model Summary 

R R-Sq MSE F DF1 DF2 P 

0.816 0.66   0.265 252.115       3 380 0.000 

 

Model 

 Coeff SE T P LLCI ULCI 

Constant -0.55 0.364 -1.527 0.158 -1.270 0.160 

Climate Change 

Awareness 

1.056 0.101 10.49 0.00 0.858       1.254 

Educational 

Background 

0.85 0.260      3.28        0.001       0.344        1.367 

Int_1 -0.159        0.07       -2.27        0.023 -0.297        -0.22 

                                         

R-square Increase due to Interaction (s) 

Educational Background R2-Chng F DF1 DF2 P 

Int_1 0.005 5.187       1 380 0.023 

The results in Table 7 indicated that the p-value is 

statistically significant. In addition, (zero) is not lying between 

the lower limit confidence interval (LLCI = 0.344) and the upper 

limit confidence interval (ULCI = 1.367) in the model table, 

which have negative signs. Further, the value of R2- Change is 

equal (0.66) due to the interaction effect of the moderator which 

is the educational background, and the p-value is statistically 

significant. Hence, the hypothesis “educational background (with 

and without environmental studies) plays a moderating role in the 
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relationship between climate change awareness and attitudes 

toward sustainable consumption” is supported (Andrew, 2013).  

4.5 Structural Equation Model Analysis  

Testing research hypotheses as well as the structural model 

that describes the role of climate change awareness in the 

relationship between Social media influence and consumer 

attitudes toward sustainable consumption, and the 

interrelationships between them, structural equation modeling 

(SEM) is used to determine if the data fit the hypothesized model 

and to confirm the structural relationship in the structural model 

by using the AMOS v22 program.  

 

Figure 2: the Path Diagram for Social media influence, climate change 

awareness, and attitudes toward sustainable consumption 
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In Figure 2, a hypothesis is supported if the parameter estimate 

is significant and has the predicted sign (e.g., positive affect).  

Table 8: Results of Structural Model Assessment 

H  
  

Estimate S.E. C.R P results 

H1 

Climate 

change 

awareness 

<-- 
Social media 

influence 
0.954 .034 27.87 *** 

supported 

H2 

Attitudes 

toward 

sustainable 

consumption 

<-- 
Climate change 

awareness 
0.231 0.038 6.15 *** 

supported 

H3 

Attitudes 

toward 

sustainable 

consumption 

<-- 
Social media 

influence 
0.705 0.044 16.126 *** 

supported 

In Table 8, the result of the parameter estimates that represent 

the research hypotheses proves that all signs of associations between 

the constructs are in congruence with the hypothesized relationship, 

which supports the validity of the constructs composing the model, 

and all hypotheses are supported. 

4.5.1 Mediation 

The SEM tool was utilized to obtain the unbiased 

estimation of the mediating effect of latent variables, and the 

potential indirect effects that are identified by their direction of 

effects, magnitude, and their level of significance (Koufteros, 

2009). In the research model, there is a possible full indirect 
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effect (full mediation) between Social media influence and 

attitudes toward sustainable consumption: Social media influence 

→ Climate change awareness → Attitudes toward sustainable 

consumption, where the relationship between Social media 

influence and attitudes toward sustainable consumption is 

possibly fully mediated by climate change awareness. 

Table 9: The Results of Direct, Indirect (Mediating), and 

Total Effects. 

Relationship 

Direct effect Indirect effect 

(mediating) 

Total effect 

Value P-value Value P-value Value P-value 

Social media influence → 

Attitudes toward 

sustainable consumption 

0.705 0.000 0.220 0.000 0.926 .000 

Table 9 displays the results of the standardized indirect 

effects (two-tailed significance), which shows that the path 

Social media influence → Attitudes toward sustainable 

consumption, the indirect effect of Social media influence on 

attitudes toward sustainable consumption is 0.22, and the two-

tailed significance (P-value= 0.000) is significant at the 95 % 

level of confidence, which means that there is a full mediation 

effect, where climate change awareness mediates the relationship 

between Social media influence and attitudes toward sustainable 

consumption. Therefore, the null hypothesis (H0: there is no 

indirect path between Social media influence and attitudes 

toward sustainable consumption) is rejected. The mediation 
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effect through a single mediator, also climate change awareness 

has a net-mediated effect between Social media influence and 

attitudes toward sustainable consumption. In summary, climate 

change awareness is an effective mediator. 

5  Discussion and Conclusion 

The research tested social media influence (as an 

independent variable), climate change awareness (as a mediating 

variable), and attitudes toward sustainable consumption (as a 

dependent variable).  In addition, the study investigated the 

moderating effect of educational background with and without 

environmental studies on the relationship between climate 

change awareness and sustainable consumption attitudes of 

students in the higher education sector in Egypt. The study 

findings concluded that Social media influence and climate 

change awareness have a significant impact on sustainable 

consumption behavior, in addition, attitudes toward sustainable 

consumption are affected by social media influence with the 

mediation role of climate change awareness, moreover, 

educational background moderates the relationship between 

climate change awareness and attitudes toward sustainable 

consumption. Thus, the study makes three main contributions. 

The first, the findings provide evidence for the relevance of 

social media in raising customers' climate change awareness, 

which affects their attitudes toward sustainable consumption. The 
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second, the research has important implications for policymakers 

in the higher education sector, who want university students to be 

more aware of climate change consequences, especially on 

sustainable development. The third, the resulting model can be 

used as a base model in future research on the development of 

customers‟ sustainable consumption behavior. 

Main Findings: 

The following advantages have been associated with the 

structured model that is valid for use: 

A. The reliability of all model constructs as measured by 

Cronbach's alpha has higher degree rates (0.744 to 0.836).  

B. There is a significant positive correlation between all 

variables, and all constructs showed a significant relationship 

at the 0.01 level 

C. The model possesses a remarkable capacity to accurately 

forecast and elucidate climate change awareness through 

Social media influence, and this was proved by the validity of 

the first hypothesis (H1) through the value of (R-Sq = 0.67) in 

the model. In addition, the relationship between Social media 

influence and climate change awareness is positive, and the 

impact of Social media influence is (67%) in the variation of 

climate change awareness. These results are supported by 

(Gómez & Gómez, 2023; Ghanem, 2023). 

D. The model possesses a remarkable capacity to accurately forecast 

and elucidate attitudes toward sustainable consumption through 
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climate change awareness, and this was proved by the validity 

of the second hypothesis (H2) through the value of (R-Sq = 

0.638) in the model. In addition, the relationship between 

climate change awareness and attitudes toward sustainable 

consumption is positive, and the impact of climate change 

awareness is (63.8%) in the variation of attitudes toward 

sustainable consumption. These results are consistent with those 

of (Saari et al., 2021; Dimitrova et al., 2022). 

E. The model possesses a remarkable capacity to accurately 

forecast and elucidate attitudes toward sustainable 

consumption through Social media influence, and this was 

proved by the validity of the third hypothesis (H3) through the 

value of (R-Sq = 0.763) in the model. In addition, the 

relationship between Social media influence and attitudes 

toward sustainable consumption is positive, and the impact of 

Social media influence is (76.3%) in the variation of attitudes 

toward sustainable consumption. These results are in 

agreement with those of (Segovia-Villarreal et al., 2022; 

Confetto et al., 2023). 

F. The analysis of the structural equation model revealed that the 

parameter estimate was significant and had the predicted sign 

(e.g., positive affect), which means the three hypotheses were 

supported (H1, H2, and H3).  

G. Educational background (with/without environmental studies) 

moderates the relationship between climate change awareness 
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and sustainable consumption attitudes in the model, which is 

proved by testing the fourth hypothesis H4. The result is in 

line with the findings of (Ma et al., 2023; Ghanem, 2023). 

Recommendations:  

 In the model, the effect of social media influence is (67.4%) in 

the variation of climate change awareness, in addition, the 

effect of climate change awareness is (63.8%) in the variation 

of attitudes toward sustainable consumption, and the effect of 

Social media influence is (76.3%) in the variation of attitudes 

toward sustainable consumption, these percentages could be 

increased by searching for other dimensions that have not been 

investigated in the current study and searching for the reasons 

that make the values higher is suggested. 

 Future research can verify and expand the current research 

findings by gathering longitudinal data from other countries 

using other sampling techniques. 

 It is also suggested that educational background in environmental 

studies is vital in providing students with the appropriate 

knowledge and awareness related to climate change problems 

and solutions, which could play a significant role in shaping their 

attitudes toward sustainable consumption. Therefore, 

Environmental education should be included in each discipline 

for increasing climate change awareness and promoting 

sustainable consumption intentions of young people. 
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 The current research focuses on sustainable consumption 

attitudes; future research should study the effective policies 

that encourage sustainable consumption behavior in Egypt. 

 There is a need for effective climate change awareness 

campaigns to raise awareness, which could help in changing 

the public's attitudes toward the environment, and encourage 

their sustainable consumption behavior. 

Study Limitations:  

The study on hand has several limitations. The data were 

collected from higher education students in Egypt, and 

researchers might extend the research by collecting data from 

other sectors and other countries. In addition, the study focuses 

on educational background as a moderator variable; future 

research should study the moderating role of culture. Further, the 

study used a convenience sampling approach, which could affect 

the generalizability of the study findings. 

References:  

 Abdul, L. A., Latiff, A., Samsudin, A. R., Latiffah, P., & Fauziah, A. 

(2012). The understanding of environmental citizenship among 

Malaysian youths: A study on perception and participation. Asian Social 

Science, 8(5), 85-92. https://doi.org/10.5539/ass.v8n5p85 

 Afrifa, G.A., Tingbani, I., Yamoah, F., Appiah, G. (2020). Innovation 

input, governance and climate change: evidence from emerging 

countries. Technol. Forecast. Soc. Chang. 161, 120256 

https://doi.org/10.1016/j.techfore.2020.120256. 

https://doi.org/10.5539/ass.v8n5p85
https://doi.org/10.1016/j.techfore.2020.120256


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9293 
 

  

 Agrawal, M., Kalia, P., Nema, P., Zia, A., Kaur, K., & John, H. B. 

(2023). Evaluating the influence of government initiatives and social 

platforms on green practices of Gen Z: The mediating role of 

environmental awareness and consciousness. Cleaner and Responsible 

Consumption, 8, 100109. https://doi.org/10.1016/j.clrc.2023.100109 

 Ajuang CO, Abuom PO, Bosire EK, Dida GO, Anyona DN (2016) 

Determinants of climate change awareness level in upper Nyakach 

Division, Kisumu County, Kenya. SpringerPlus 5(1): 1–20. 

 Anderson, A.A. Effects of Social Media Use on Climate Change 

Opinion, Knowledge, and Behavior. Clim. Sci.2017. 

 Andrew F. Hayes , Introduction to Mediation, Moderation, and 

Conditional Process Analysis: A Regression-Based Approach 

(Methodology in the Social Sciences) (The Guilford Press; 1 edition , 

May 6, 2013). 

 Ayar, I., & Gürbüz, A. (2021). Sustainable Consumption Intentions of 

Consumers in Turkey: A Research Within the Theory of Planned 

Behavior. SAGE Open. https://doi.org/10.1177/21582440211047563 

 Balˇzekiene, A., Teleˇsiene, A. (2017). Vulnerable and insecure? 

Environmental and technological risk perception in Europe. In: 

Telesiene, A., Gross, M. (Eds.), Green European: Environmental 

Behaviour and Attitudes in Europe in a Historical and Cross-Cultural 

Comparative Perspective. Routledge, London, pp. 31–55. 

 Barr, S. (2007). Factors influencing environmental attitudes and 

behaviors a UK case study of household waste management. 

Environment and Behavior, 39(4), 435-473. 

https://doi.org/10.1177/0013916505283421 

 Barreda AB (2018) Assessing the level of awareness on climate change 

and sustainable development among students of Partido State 

https://doi.org/10.1016/j.clrc.2023.100109
https://doi.org/10.1177/21582440211047563
https://doi.org/10.1177/0013916505283421


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9294 
 

  

University, Camarines Sur, Philippines.The Journal of Sustainability 

Education 17(Mar). 

 Basloom, R.S., Sani Mohamad, M.H., Auzair, S.M. (2022). 

Applicability of public sector reform initiatives of the Yemeni 

government from the integrated TOE-DOI framework. Int. J. Innov. 

Stud. 6, 286–302. https://doi.org/10.1016/j. ijis.2022.08.005. 

 Bauer, J.M., Aarestrup, S.C., Hansen, P.G., Reisch, L.A., 2022. Nudging 

more sustainable grocery purchases: behavioural innovations in a 

supermarket setting. Technol. Forecast. Soc. Chang. 179, 121605 

https://doi.org/10.1016/j. techfore.2022.121605. 

 Bruns A. (2009). From prosumer to produser: Understanding user-led 

content creation. Conference paper Transforming Audiences 2009, 

London, September 3–4. 

 Calvo-Porral, C. (2019). The Role of Marketing in Reducing Climate 

Change: An Approach to the Sustainable Marketing Orientation. 

Contributions to Economics. in: Tiago Sequeira & Liliana Reis (ed.), 

Climate Change and Global Development, pages 261-283, Springer. 

 Chen, S.C., Hung, C.W., (2016). Elucidating the factors influencing the 

acceptance of green products: an extension of theory of planned 

behavior. Technol. Forecast. Soc. Chang. 112, 155–163. 

https://doi.org/10.1016/j.techfore.2016.08.022. 

 Chuvieco, E.; Burgui-Burgui, M.; Da Silva, E.V.; Hussein, K.; Alkaabi, 

K. (2018). Factors affecting environmental sustainability habits of 

university students: Intercomparison analysis in three countries (Spain, 

Brazil and UAE). J. Clean. Prod, 198, 1372–1380. 

 Chwialkowska, A. (2019), “How sustainability influencers drive green 

lifestyle adoption on social media: the process of green lifestyle 

adoption explained through the lenses of the minority influence model 

https://doi.org/10.1016/j.%20ijis.2022.08.005
https://doi.org/10.1016/j.%20techfore.2022.121605
https://ideas.repec.org/b/spr/coneco/978-3-030-02662-2.html
https://doi.org/10.1016/j.techfore.2016.08.022


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9295 
 

  

and social learning theory”, Management of Sustainable Development, 

Vol. 11 No. 1, pp. 33-42. 

 Coelho, A., & De Brito, J. (2013). Environmental analysis of a 

construction and demolition waste recycling plant in Portugal–part I: 

Energy consumption and CO 2 emissions. Waste Management, 33(5), 

1258-1267. https://doi.org/10.1016/j.wasman.2013.01.025 

 Confetto, M.G., Covucci, C., Addeo, F. and Normando, M.(2023), 

"Sustainability advocacy antecedents: how social media content 

influences sustainable behaviours among Generation Z", Journal of 

Consumer Marketing, Vol. ahead-of-print No. ahead-of-print. 

https://doi.org/10.1108/JCM-11-2021-5038 

 Cummins,S.,Reilly,T.M.,Carlson,L.,Grove,S.J.,&Dorsch,M.J.(2014).Inv

estigatingtheportrayalandinfluenceofsustainabilityclaimsinenvironmenta

ladvertisingcontext.JournalofMacromarketing,34(3),332–348. 

 Dagiliut, R.; Liobikien, G.; Minelgait, A. (2018). Sustainability at 

universities: Students‟ perceptions from green and non-green 

universities. J. Clean. Prod, 181, 473–482. 

 Davidson, E.A.; Suddick, E.C.; Rice, C.W.; Prokopy, L.S. (2015). More 

food, low pollution (Mo Fo Lo Po): A grand challenge for the 21
st
 

century. J. Environ. Qual, 44, 305–311. 

 Dhandra, T.K. (2019). Achieving triple dividend through mindfulness: 

more sustainable consumption, less unsustainable consumption and 

more life satisfaction. Ecol. Econ. 161, 83–90. 

https://doi.org/10.1016/j.ecolecon.2019.03.021. 

 Diehl, T., Huber, B., Gil de Z  ْ  ْ iga, H., & Liu, J. (2019). Social media 

and beliefs about climate change: A cross-national analysis of news use, 

political ideology, and trust in science. International Journal of Public 

Opinion Research., edz040. 

https://doi.org/10.1016/j.wasman.2013.01.025
https://www.emerald.com/insight/search?q=Maria%20Giovanna%20Confetto
https://www.emerald.com/insight/search?q=Claudia%20Covucci
https://www.emerald.com/insight/search?q=Felice%20Addeo
https://www.emerald.com/insight/search?q=Mara%20Normando
https://www.emerald.com/insight/publication/issn/0736-3761
https://www.emerald.com/insight/publication/issn/0736-3761
https://doi.org/10.1108/JCM-11-2021-5038
https://doi.org/10.1016/j.ecolecon.2019.03.021


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9297 
 

  

 Dimitrova, Teofana, Iliana Ilieva, and Mina Angelova. (2022). 

Exploring Factors Affecting Sustainable Consumption Behaviour. 

Administrative Sciences 12: 155. 

https://doi.org/10.3390/admsci12040155 

 Edenhofer O, Pichs-Madruga R, Sokona Y, Agrawala S, Bashmakov IA, 

Blanco G, et al. (2014) Summary for policymakers. In Climate Change 

2014: Mitigation of Climate Change. IPCC Working Group III 

Contribution to AR5. Cambridge University Press. 

 Emanuel, R. and Adams, J.N. (2011), “College students‟ perceptions of 

campus sustainability”, International Journal of Sustainability in Higher 

Education, Vol. 12No. 1, pp. 79-92. 

 Farrukh, M., Ansari, N., Raza, A., Wu, Y., Wang, H., (2022). Fostering 

employee‟s pro-environmental behavior through green transformational 

leadership, green human resource management and environmental 

knowledge. Technol. Forecast. Soc. Chang. 179, 121643 

https://doi.org/10.1016/j.techfore.2022.121643. 

 Ghanem, A. (2023). Assessment Knowledge, Perception, and Behaviors 

towards Climate Change among Universities Youth in Egypt.  Athens 

Journal of Mediterranean Studies - Volume 9, Issue 1, January 2023 – 

Pages 69-84. https://doi.org/10.30958/ajms.9-1-4 

 Gkargkavouzi, A., Halkos, G., Matsiori, S. (2019). How do motives and 

knowledge relate to intention to perform environmental behavior? 

Assessing the mediating role of constraints. Ecol. Econ. 165, 106394. 

https://doi.org/10.1016/j. ecolecon.2019.106394. 

 Gómez-Casillas, A., & Gómez Márquez, V. (2023). The effect of social 

network sites usage in climate change awareness in Latin America. 

Population and environment, 45(2), 7. https://doi.org/10.1007/s11111-

023-00417-4 

https://doi.org/10.3390/admsci12040155
https://doi.org/10.1016/j.techfore.2022.121643
https://doi.org/10.30958/ajms.9-1-4
https://doi.org/10.1016/j.%20ecolecon.2019.106394
https://doi.org/10.1007/s11111-023-00417-4
https://doi.org/10.1007/s11111-023-00417-4


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9298 
 

  

 Good, J. (2006). Internet use and environmental attitudes: A social 

capital approach. In S. P. Depoe, The  Environmental Communication 

Yearbook (Vol. 3, pp. 211–233). New York: Routledge. 

 Goyanes, M. and Demeter, M. (2020), “Beyond positive or negative: 

understanding the phenomenology, typologies and impact of incidental 

news exposure on citizens‟ daily lives”, New Media&Society, Vol. 

24No. 3, pp. 760-777. 

 Hautea, S., Parks, P., Takahashi, B. and Zeng, J. (2021), “Showing they 

care (or don‟t): affective publics and ambivalent climate activism on 

TikTok”, Social Media 1 Society, Vol. 7 No. 2, p. 20563051211012344.  

 Hautea, S., Parks, P., Takahashi, B., & Zeng, J. (2021). Showing they 

care (or don‟t): Affective publics and ambivalent climate activism on 

TikTok. Social Media+ Society, 7(2), 1–14. 

 Huang, H.C., Lin, T.H., Lai, M.C., Lin, T.L. (2014). Environmental 

consciousness and green customer behavior: an examination of 

motivation crowding effect. Int. J. Hospit. Manag. 40, 139–149. 

https://doi.org/10.1016/j.ijhm.2014.04.006. 

 IPCC (2018). Global Warming of 1.5 ◦C. Special Report, October 2018. 

https://www.ipcc. ch/sr15/ (Date accessed: 20.04.2020). ISSP, 2020. In: 

Members of the drafting group, Hadler, M., Schweighart, M., Gonz´alez, 

R., Mendez, M., Edlund, J., Franzen, A. (Eds.), Environment IV Final 

Source Questionnaire, May 2019. ISSP. 

 Jabbour, A.B.L. de S., Frascareli, F.C. de O., Jabbour, C.J.C. (2015). 

Green supply chain management and firms‟ performance: understanding 

potential relationships and the role of green sourcing and some other 

green practices. Resour. Conserv. Recycl. 104, 366–374. 

https://doi.org/10.1016/j.resconrec.2015.07.017 

 Kalia, P., Kaushal, R., Singla, M., Parkash, J. (2021). Determining the 

role of service quality, trust and commitment to customer loyalty for 

https://doi.org/10.1016/j.ijhm.2014.04.006
https://doi.org/10.1016/j.resconrec.2015.07.017


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9299 
 

  

telecom service users: a PLS-SEM approach. TQM J 33, 377–396. 

https://doi.org/10.1108/TQM-04-2021-0108 

 Kang J-N, Wei Y-M, Liu L-C, Han R, Yu B-Y, Wang J-W (2020) 

Energy systems for climate change mitigation: a systematic review. 

Applied Energy 263(Apr): 114602. 

 Kartajaya, H., Kotler, P. and Setiawan, I. (2016), Marketing 4.0: moving 

fromTraditional to Digital, John Wiley & Sons. 

 Kim, M., & Hall, C. (2020). Can sustainable restaurant practices 

enhance customer loyalty? The roles of value theory and environmental 

concerns. Journal of Hospitality and Tourism Management,43, 127–138. 

 Kim, S., Choi, S.O., Wang, J. (2014). Individual perception vs. 

structural context: searching for multilevel determinants of social 

acceptance of new science and technology across 34 countries. Sci. 

Public Policy 41, 44–57. https://doi.org/10.1093/scipol/sct032. 

 Luo, B., Sun, Y., Shen, J., Xia, L. (2020). How does green advertising 

skepticism on social media affect consumer intention to purchase green 

products? J. Consum. Behav. 19, 371–381. 

https://doi.org/10.1002/cb.1818. 

 Ma, L., Shahbaz, P., Haq, S. U., & Boz, I. (2023). Exploring the 

Moderating Role of Environmental Education in Promoting a Clean 

Environment. Sustainability, 15(10), 8127. 

https://doi.org/10.3390/su15108127 

 Marquart-Pyatt, S.T. (2018). Trust and environmental activism across 

regions and countries. J. Environ. Stud. Sci. 8, 249–263. 

https://doi.org/10.1007/s13412-018- 0498-1. 

 Mladenovi´c, D., Bruni, R., Kalia, P. (2020). Social and demographic 

predictors of consumers‟ word of mouth engagement in Czechia. J. Int. 

Consum. Market. 33, 418–433. 

https://doi.org/10.1080/08961530.2020.1800547 

https://doi.org/10.1108/TQM-04-2021-0108
https://doi.org/10.1093/scipol/sct032
https://doi.org/10.1002/cb.1818
https://doi.org/10.3390/su15108127
https://doi.org/10.1007/s13412-018-%200498-1
https://doi.org/10.1080/08961530.2020.1800547


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9202 
 

  

 NAOS (2022) Egyptians and digital: 2022 report. NAOS Marketing. 

 Nauges, C., Wheeler, S. A., & Fielding, K. S. (2021). The relationship 

between country and individual household wealth and climate change 

concern: The mediating role of control. Environment, Development and 

Sustainability, 23(11), 16481–16503. 

 Nekmahmud, M., Naz, F., Ramkissoon, H., & Fekete-Farkas, M. (2022). 

Transforming consumers' intention to purchase green products: Role of 

social media. Technological Forecasting and Social Change, 185, 

122067. https://doi.org/10.1016/j.techfore.2022.122067 

 Nordman, E.E., Christopher, N. and Jakobcic, Y. (2017), “Sustainability 

as a university value: a journey from awareness to behavior change”, In 

Arevalo, J.A. and Mitchell, F.S. (Eds), Handbook of Sustainability in 

Management Education, Edward Elgar Publishing, UK and USA, pp. 

131-150. 

 Ogbeide, O.A.; Ford, C.; Stringer, R. (2015). The environmental 

benefits of organic wine: Exploring consumer willingness-to-pay 

premiums? J. Food Prod. Mark, 21, 482–502. 

 Onuoha J, Eze E, Ezeaputa CM-C, Okpabi JU, Onyia JC (2021) Does 

learning geography increase climate change awareness? a comparison of 

school subjects‟ influence on climate change awareness. Journal of 

Geography 120(4): 140–151. 

 Othman, M., Mohd Salleh, N., Johari, M., Musrifah, P., & Mat Arisah, 

F. (2013). Amalan penggunaan lestari" 4r" dalam kalangan mahasiswa 

instituti pengajian tinggi (IPT) di Malaysia. J. Pengguna Malaysia, 21, 

35-55. 

 Pallant, Y. (2001). SPSS Survival Manual: A Step-by-Step Guide to 

Data Analysis Using SPSS for Windows (3rd ed.). England: McGraw 

Hill Open University Press. 

https://doi.org/10.1016/j.techfore.2022.122067


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9209 
 

  

 Pearce, W., Niederer, S., Ozkula, S. M., & Sanchez Querubin, N. 

(2019). The social media life of climate change: Platforms, publics, and 

future imaginaries. Wiley Interdisciplinary Reviews: Climate Change, 

10(2), Article e569. 

 Poushter, J. & Huang, C. (2019). Climate change still seen as the top 

global threat, but cyberattacks a rising concern. New York: Pew 

Research Center. Retrieved July 5, 2020, from 

https://www.pewresearch.org/global/2019/ 02/10/climate-change-still-

seen-as-the- top- global- threat- butcyberattacks-a- rising-concern/ 

 Prilyantinasari, P. and Mulyana, A. (2020), “The effect of Instagram 

exposure of hedonic lifestyle on dissonance rates for digital native”, 

International Journal of Environment, Agriculture and Biotechnology, 

Vol. 5 No. 2, pp. 396-402. 

 Rees, W.E., 2020. Ecological economics for humanity‟s plague phase. 

Ecol. Econ. 169, 106519. 

https://doi.org/10.1016/j.ecolecon.2019.106519. 

 S˘apl˘acan, Z., M´arton, B. (2019). Determinants of adopting a zero 

waste consumer lifestyle. Reg. Bus. Stud. 11, 25–39. 

https://doi.org/10.33568/rbs.2410. Sarstedt, M., Hair, J.F., Ringle, C.M., 

Thiele, K.O., Gudergan, S.P., 2016. Estimation issues with PLS and 

CBSEM: where the bias lies! J. Bus. Res. 69, 3998–4010. 

https://doi.org/10.1016/j.jbusres.2016.06.007 

 Saari, U. A., Damberg, S., Frömbling, L., & Ringle, C. M. (2021). 

Sustainable consumption behavior of Europeans: The influence of 

environmental knowledge and risk perception on environmental concern 

and behavioral intention. Ecological Economics, 189, 107155. 

https://doi.org/10.1016/j.ecolecon.2021.107155 

https://doi.org/10.1016/j.ecolecon.2019.106519
https://doi.org/10.1016/j.jbusres.2016.06.007
https://doi.org/10.1016/j.ecolecon.2021.107155


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9200 
 

  

 Salciuviene, L., Banyt_e, J., Vilkas, M., Dovalien_ e, A. and Gravelines, 

Ž. (2022), “Moral identity and engagement in sustainable consumption”, 

Journal of Consumer Marketing, Vol. 39No. 5, pp. 445-459. 

 SCU (2021) Egyptian universities and institutes. Supreme Council of 

Universities. Retrieved from: https://scu.eg 

 Segovia-Villarreal, M. and Rosa-Díaz, I.M. (2022), “Promoting 

sustainable lifestyle habits: „real food‟ and socialmedia in Spain”, 

Foods, Vol. 11No. 2, p. 224. 

 Shao, Z., Pan, Z. (2019). Building Guanxi network in the mobile social 

platform: a social capital perspective. Int. J. Inf. Manag. 44, 109–120. 

https://doi.org/10.1016/j. ijinfomgt.2018.10.002 

 Simeone, M. and Scarpato, D. (2020), “Sustainable consumption: how 

does social media affect food choices?”,Journal of Cleaner Production, 

Vol. 277, p. 124036. 

 Smith J, Deck L, McCarl B, Kirshen P, Malley J, Abdrabo M (2013) 

Potential impacts of climate change on the Egyptian economy, a report 

prepared for the United Nations Development Program (UNDP). Cairo, 

Egypt. 

 Sun, Y., Wang, S. (2020). Understanding consumers‟ intentions to 

purchase green products in the social media marketing context. Asia 

Pac. J. Mark. Logist. 32, 860–878. https://doi.org/10.1108/APJML-03-

2019-0178. 

 Syrdal, H.A. and Briggs, E. (2018), “Engagement with social media 

content: a qualitative exploration”, Journal of  Marketing Theory and 

Practice, Vol. 26Nos 1/2, pp. 4-22. 

 Taddicken, M. (2013). Climate change from the user‟s perspective. 

Journal of Media Psychology: Theories, Methods, and Applications, 

25(1), 39–52. 

https://scu.eg/
https://doi.org/10.1016/j.%20ijinfomgt.2018.10.002
https://doi.org/10.1108/APJML-03-2019-0178
https://doi.org/10.1108/APJML-03-2019-0178


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9202 
 

  

 Tam, K.P., Chan, H.W., 2018. Generalized trust narrows the gap 

between environmental concern and pro-environmental behavior: 

multilevel evidence. Glob. Environ. Chang. 48, 182–194. 

https://doi.org/10.1016/j.gloenvcha.2017.12.001. 

 Taufique, K.M.R., Siwar, C., Chamhuri, N., Sarah, F.H., (2016). 

Integrating general environmental knowledge and eco-label knowledge in 

understanding ecologically conscious consumer behavior. Procedia Econ. 

Finance 37, 39–45. https://doi.org/10.1016/s2212-5671(16)30090-9 

 The World Bank (2020) Individuals using the Internet (% of population) 

- Egypt, Arab Rep. The World Bank. 

 Thomson, R. (2008). National actors in international organizations the 

case of the European Commission. Comparative Political Studies, 41(2), 

169-192. https://doi.org/10.1177/0010414006295661 

 Tuitjer, L., & Dirksmeier, P. (2021). Social media and perceived climate 

change efficacy: A European comparison. Digital Geography and 

Society, 2, 100018. 

 United Nations Environment Programme. (2021). Making peace with 

nature: A scientific blueprint to tackle the climate, biodiversity and 

pollution emergencies. UNEP. 

 Vita, G.; Hertwich, E.G.; Stadler, K.;Wood, R. (2019) Connecting 

global emissions to fundamental human needs and their satisfaction 

Environ. Res. Lett, 14, 014002. 

 Wachholz, S.; Artz, N.; Chene, D. (2014). Warming to the idea: 

University students‟ knowledge and attitudes about climate change. Int. 

J. Sustain. High Educ, 15, 128–141. 

 Wang, X., Yu, C. and Wei, Y. (2012), “Social media peer 

communication and impacts on purchase intentions: a consumer 

socialization framework”, Journal of Interactive Marketing, Vol. 26 No. 

4, pp. 198-208. 

https://doi.org/10.1016/j.gloenvcha.2017.12.001
https://doi.org/10.1016/s2212-5671(16)30090-9
https://doi.org/10.1177/0010414006295661


 

The Impact of Social Media Influence on Attitudes toward Sustainable … 
 Dr. Mona Hamed Mussa 

 0202يىليى  -العذد الثالث                           الودلذ الشابع عشش                                                   

   9203 
 

  

 Yilmaz, G. and Youngreen, R. (2016), “The application of minority 

influence theory in computer-mediated communication groups”, Small 

Group Research, Vol. 47 No. 6, pp. 692-719. 

 Zakaria, N.F., Rahim, H.A., Paim, L.H., & Zakaria, N.F. (2019). The 

Mediating Effect of Sustainable Consumption Attitude on Association 

between Perception of Sustainable Lifestyle and Sustainable 

Consumption Practice. Asian Social Science. 

 Zhang, H., He, J., Shi, X., Hong, Q., Bao, J., Xue, S. (2020). 

Technology characteristics, stakeholder pressure, social influence, and 

green innovation: empirical evidence from Chinese express companies. 

Sustain. Times 12, 1–19. https://doi.org/10.3390/su12072891 

 

https://doi.org/10.3390/su12072891

