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Abstract:

This study aimed to identify the impact of using artificial
intelligence on customer purchase intentions via social media, for
Amazon customers in the Arab Republic of Egypt. The study was
conducted on a regular cross-sectional electronic sample, where
the sample amounted to 370 individuals. The researcher used the
SPSS statistical program and relied on a survey list that was
collected electronically through Google.

Through the field study, a set of results were reached, the
most important of which are: A statistically significant
relationship was found between the dimensions of artificial
intelligence (customer understanding, targeted offers, chatbots,
and prediction systems) and the purchase intentions of Amazon
customers via social media in the Arab Republic of Egypt.

The study also presented a set of recommendations, the most
important of which are: the generalization of the use of
artificial intelligence for the Amazon website via social media as
a marketing approach; due to its impact on the customer's
purchase intentions, as one of the main reasons for the success of
organizations that work through "online” marketing and thus
reach the largest number of current customers or potential
browsing customers and thus reach a larger market share.

Keywords: Artificial Intelligence, Purchase Intentions.
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