iiglyclowl)l i lyill ad S - pogull dlic Genly
....... @l Jalgall golga pmiloy cogs g spiials Jyaelliags il
iyl naal @y ylagsls eoluiall alll ngt sasa: »

Jual i1l ) ga pailiad (s g el Jaeal) dad i)
"hlied dxaly B e Aadat A ja7s) Jad) Ll g8 selaiaY)
418 Jlas ¥ 5 1a) Mo g glaigdl &) Le dana;  giSAl Y

S gagll g Llad) cilead ) ¢ 2l A8 38 9 9 Jalsan daalas — 3 ol

rnd) e g 5 6d Gl U3 LY

: gadldl

Op dasa s el penll A i e ol ) Al sda g
Ol e Gkl @llig ol il Wgis elaia¥) Jual sill @) g pailiad
&b Jiat 5 AY) CalaaY) e de sene 3iia ) e Ll LS Jalied daslas
Jaend) e 0 NS o elaia¥) Jual il @8l g0 paibias T e oyl
e Ao sene ity ¢ ol A L5 e daenll Aad i aaad ¢ o) L350 Ll i
Jrenll e 338 (A agen A JSAIL 4] Jia il 3 Ll a8 g a5l
eyl Jual gill a8l e paibad (e ) A e sl Uiy
daia (o @ailly g ill (e de sane delua o3 Al all Calaal sl
b cafiad Ailan ) ¥ (e de sene o d3ald) Ciadie ] (g gl o2
30 SVl ¢y Tk ) Jalae ¢ L g S Ul Jalaa

35a s ileaal Ul (e de gana o Slany) Jdaill il < il
Wsis Jeeall dad e elaia¥l Jual sl adlso pailiadl (5 siea Lils
DAl dsags ¢ eE W o Jraal) Aall (s sina L8l 25a ¢ sl
dafogay Aol U o elaa¥) Jual sill adl o Gaibiadl (5 siza
sy rieS Jranll

aally l53ll cilulall loll slsall

T Jo¥l mnell




iiglyclowl)l i lyill ad S - pogull dlic Genly
....... @l Jalgall golga pmiloy cogs g spiials Jyaelliags il
iyl naal @y ylagsls eoluiall alll ngt sasa: »

Abstract:

This study aims to identify the impact of customer
equity as a mediator variable between social media
characteristics and purchase intentions An empirical study on
Damietta University students , Additionally this study aims to
determine the impact of social media characteristics on
customer equity and purchase intentions , identify the impact
of customer equity on purchase intentions, and to provide a
set of recommendation that contributes to enhance customer
equity and purchase intentions by taking advantage of social
media characteristics . The study reached to a conclusion that
the study have a significant impact of social media
characteristics on customer equity and purchase intentions,
there are a significant impact of customer equity as a
mediator variable between social media characteristics and
purchase intentions, and there are significant impact of
customer equity on purchase intention.
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