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Abstract:

The study aims to explore the knowledge and role played by
customer engagement in increasing and improving customer
loyalty, and to know the statistical effects of customer
participation on the dimensions of loyalty. The researcher
adopted the descriptive analytical approach because of the
fundamental role of this method to collect facts, information,
comparison, analysis and interpretation to reach acceptable
generalizations, or is the study, analysis and interpretation of the
phenomenon by identifying its characteristics and dimensions
and characterize the relationships between them. The study
population is the customers of commercial banks in the Arab
Republic of Egypt (Banque Misr - Abu Dhabi Bank - National
Bank - Arab African International Bank - Bank Audi) The
research was based on a descriptive deductive approach based on
the combination of theoretical study and field study. The study
found that there is a statistically significant effect of customer
participation on loyalty, and there is a statistically significant
effect of the participation of scientists on the (directional
dimension, behavioral dimension, cognitive dimension). The
study recommended the need for banks to try to create an
emotional atmosphere for customers so that customers can say a
positive word about these banks.
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