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Abstract:

This study aimed to investigate the relationship between
the image (Cognitive dimension, Affective dimension, and
Behavioral dimension) and Marketing Performance (Perceived
quality, Customer Satisfaction and Customer loyalty) Using data
was collected by a questionnaire designed for this purpose, and
distributed to a sample of 384 , Customers in Libyan public
hotels. For primary data analysis, pearson correlation coefficient
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and multiple regression analysis were used. The study shows that
there is a positive significant correlation between The image and
Marketing Performance. It also shows that the Image have a
positive effect on Marketing Performance.
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